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Dear Reader,

We team up with customers around the world to break new ground, 
chart novel paths towards individualized solutions and turn innovative 
ideas into real-world applications – all by keeping a firm focus on  
productivity. 

Breaking New Ground: This is the theme we have chosen for the 
magazine accompanying this year’s Annual Report. In it, we take stock 
of what has been a successful but not an easy year, also looking ahead 
towards the future. First and foremost, we want to emphasize that we 
are ideally positioned to face any challenges the future may hold. 

On June 1, 2021, Karl Tragl and Christoph Burkhard took up their  
duties on the Executive Board as CEO and CFO respectively. While  
we will continue to pursue our existing strategy, this new team will  
be focusing on new priorities within our current framework. Find out 
more in the interview with the Executive Board team on page 14. 

On page 4, you can also discover more about the steps we have already 
taken to future-proof our business – we’re talking digitalization and  
electrification here. Finally, we give you an insight into our factory in 
Pinghu, China, and accompany Grant Wang, Engineering and R&D  
Director, on a typical day at work. You can read about this from page 10.

We hope that you will find our magazine an informative and  
interesting read. 
The Executive Board of the Wacker Neuson Group
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CORE COMPETENCIES

The Wacker Neuson Group is an international network of companies with around 6,000 employees. In fiscal 2021, the 
Group achieved revenue of EUR 1.87 billion. As a leading manufacturer of light and compact equipment, the Group offers 
customers worldwide a broad portfolio of products, a wide range of support and value-add services and a highly 
professional spare parts service. The Wacker Neuson Group is the partner of choice across a broad spectrum of industries, 
serving in particular customers in the construction, gardening and landscaping, agricultural, municipal, recycling, 
rail transport and manufacturing industries. The product brands Wacker Neuson, Kramer and Weidemann belong to 
the Group.
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BENEFITS TO CUSTOMERS OF OUR ZERO EMISSION PRODUCTS

REVENUE BY BUSINESS SEGMENT REVENUE TRENDS

21%
LIGHT EQUIPMENT

57%
COMPACT EQUIPMENT

22%
SERVICES

In EUR billion

1.9

2019

1.9

2021

1.6

2020

1.7

2018

1.5

2017 

100%
 

CO2-free operations

Economical

– �Advantages on tenders

– �Extended range of applications

– �Significantly lower operating costs

– �Lower maintenance costs

– �Investment in future technology

User friendly

– �Easy operation – starts at the push 

of a button

– �No exhaust emissions in application

– �Significantly lower noise emission: 

reduction by up to 20 decibels

Ecological

– �(Over-) Achievement of requirements in  

the area of exhaust and noise emissions

– �Valuable contribution to climate 

protection

– �Operation in sensitive environments  

(e.g. water protection areas)
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Wacker Neuson’s zero emission 
battery-powered solutions  
deliver impressive performance  
on construction sites.

The Wacker Neuson Group is pioneering 
groundbreaking innovations in the construction 
and agricultural industries. With zero emission 
equipment and digital systems designed to  
address today’s trends, the company delivers 
future-proof value to customers and to society.

YES TO CITY CONSTRUCTION WORK – NO TO NOISE AND  
EMISSIONS
In the center of Stuttgart, between the Town Hall and the landmark 
Stiftungskirche church, lies a construction site. The city’s market square  
is getting a facelift, with works to make it brighter, more welcoming  
and more modern due to be completed in summer 2022. The challenge 
lies in completing these modernization works with minimal noise and  
no emissions. To achieve this, the project contractor LEONHARD WEISS,  
a long-standing partner of the Wacker Neuson Group, decided to try  
out the entire zero emission family on the Stuttgart site. “We really like  
the fact that the electric machines and construction equipment have  
the same power as conventional ones,” notes Simon Schall, Head of Central 
Machine Technology at LEONHARD WEISS. “Looking at daily usability,  
we have fewer maintenance points than combustion models, and our drivers 
or operators have a much more intuitive experience.” 

T H E 

I N N O V A T I O N 

D R I V E R S 
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Local residents are also benefiting from the use of these  
zero emission products as the construction site is quieter 
overall. Whether battery-powered rammers, wheel loaders  
or excavators – all machines in the zero emission family are 
ideal for city center deployments. Looking ahead, they also 
have the potential to help contractors comply with increasingly 
strict emission and noise regulations on construction sites.  
In addition, the emission-free and whisper-quiet machines from 
Wacker Neuson are playing a key role in the move towards  
a net zero future.

INNOVATION DRIVEN BY CUSTOMER FEEDBACK
“Feedback from users in the field is extremely important to us,” 
says Kai Hieber, Manager Sales South-West at Wacker Neuson 
in Germany. He rates the cooperation with LEONHARD WEISS 
very highly and stresses the importance of long-standing partner- 
ships in inspiring ongoing product development. One example 
of how this works is the vendor-agnostic modular battery for 
light equipment launched by Wacker Neuson in the fall of 2021. 
The battery is already being marketed by the first partner to 
come on board. Meanwhile, the benefits of zero emission solu- 
tions are not just limited to the environment and local resi- 
dents. With maintenance-free electric motors and flexible, high- 
performance battery systems, this equipment matches the 
on-site performance of conventional models. This translates 
into financial gains for customers, who benefit from stream-
lined construction site logistics and lower operating and main- 
tenance costs.

» �We really like the fact  
that the electric machines 
and construction equipment 
have the same power as 
conventional ones.« 
 
SIMON SCHALL 
HEAD OF CENTRAL MACHINE TECHNOLOGY 
LEONHARD WEISS

» �The Weidemann 
eHoftrac has been  
so successful that 
the 1190e is already 
the third generation 
we have brought  
to market.« 
 
MIRCO REIF 
PRODUCT MANAGER WHEEL LOADERS 
WACKER NEUSON GROUP    

ZERO EMISSIONS IN AGRICULTURE
Looking beyond the construction industry, battery-powered  
compact equipment from the Wacker Neuson Group is also in
creasingly resonating among agricultural customers. Generally  
acclaimed as first movers in this sector, the Wacker Neuson Group 
brands Weidemann and Kramer complement their combustion  
engine range with zero emission compact equipment for day-to- 
day farmyard tasks. In fact, Weidemann added a fully electric 
wheel loader to its portfolio back in 2015.

BATTERY-POWERED ALL-ROUNDER
For generations now, the Weidemann Hoftrac has been valued as  
a multi-functional all-rounder in the agricultural sector. The latest 
model in this electric agricultural loader family is captivating an 
even wider audience. “The eHoftrac has been so successful that 
the 1190e is already the third generation we have brought to 
market,” says Mirco Reif, Product Manager Wheel Loaders at the 
Wacker Neuson Group. Weidemann has further optimized this 
tried-and-tested loader, replacing the previous AGM battery with 
an even more powerful lithium-ion battery. But it’s not just the 
longer runtime that impresses users. Equally welcome – especially 
during the colder months – is the new heating option. For the 
first time, the eHoftrac is now available with a heated cabin. “The 
new heating and ventilation system, which also means the front 
and rear windows can be heated, means operators can work in 
safety and comfort and are no longer restricted by the weather,” 
emphasizes Mr. Reif. “This electric wheel loader is also currently 
being adapted for the construction industry.” 

Customers looking to invest in battery-powered equipment can 
trust the reliability and long-standing development experience of 
the Wacker Neuson Group. The future looks bright for this line  
of business, with the entire portfolio of zero emission machines in 
the <40 kW power class set to double by 2025.  

Modular battery system from Wacker Neuson: 
The same high-performance lithium-ion battery 
can power three different rammers, six vibra-
tory plates and one internal vibrator system for 
concrete compaction.

The features of the new eHoftrac include flexible 
charging options.

Even the cows like 
it: No emissions and 
practically no engine 
noise in the stalls.

Watch the video here:   
https://youtu.be/oIrrPnvbNKA  
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INNOVATIONS IN SOUTH AFRICA
Another innovative technology developed by Wacker Neuson solves a 
major challenge for service teams. At a construction site in Kathu, in the 
Northern Cape province of South Africa, a machine has broken down. 
The customer needs assistance and so asks their dealer to assess and 
repair the machine. The dealer might need the support of a technical 
expert during the fault diagnostics. Under normal circumstances, the expert 
would have to travel from Wacker Neuson’s main office in Johannesburg –  
a journey of several hours. This would entail travel time, equipment down- 
time and considerable expense for everyone involved.  

DIGITAL SERVICE WITH SMART GLASSES
Unless, of course, the customer has smart glasses from Wacker Neuson. 
This innovative digital technology means that service technicians can come 
to the rescue – without ever leaving their desk. The Wacker Neuson dealer 
in Kathu is equipped with augmented reality (AR) smart glasses. The expert 
in Johannesburg connects to the on-site technician’s smart glasses. “Smart 
glasses mean that the Wacker Neuson expert can see through the eyes 
of the mechanic on site and support in real time as required – from the 
comfort of their own desk,” explains Dennis Vietze, Managing Director 
Wacker Neuson Sub-Saharan Africa. The technician on the ground simply 
has to look at a problematic cylindrical coil, for example. The camera 
integrated in the smart glasses transmits this image in real time to the 
technical expert sitting in Johannesburg, who can then provide the required 
support and explain how to repair the part. The experts can even draw  
on the smart glasses screen and insert arrows to assist the repair process. 

What may sound like a futuristic technology is already 
being successfully deployed in South Africa. Thanks to 
this AR solution, faulty machines can be returned to 
service more quickly and at significantly less expense. 

BUNDLING KNOW-HOW
The recording of service interventions using smart glasses 
brings a number of additional benefits. “The experts in 
Johannesburg and the service technicians on the ground 
have the option of recording repair interventions to create 
learning videos. So we can use these videos at a subse- 
quent point in time for training purposes,” says Mr. Vietze. 
Particularly in the case of common service problems, other 
technicians can easily access this knowledge base and 
carry out repairs by themselves. The Managing Director is 
enthusiastic about the enormous potential of this digital 
technology. Smart glasses save time, costs and resources –  
to the benefit of OEMs, customers – and the environment. 

The use of AR glasses to support customer service is just 
one example of how the Wacker Neuson Group is bringing 
the potential of digitalization to life. All three brands are 
developing and regularly testing innovative new products 
and smart digital solutions to make daily workflows in 
construction and agriculture more efficient. The needs of 
customers always take center stage. To make sense, digital 
solutions must always create added value for them.

EquipZip™ is an app provided by Wacker Neuson 
that allows contractors as well as private customers 
to find, reserve and rent a variety of machines via 
smartphone. Whether a customer is looking for soil 
and asphalt compaction, earthmoving or material 
handling: The app always locates a clean and well- 
maintained piece of equipment any time of the  
day or night.

The first pick-up and drop-off points are to be set 
up at dealers in the USA. The app can be custom-
ized, making it easily adapted for markets worldwide. 
It is currently being used as a pilot project to test 
user-friendliness in selected markets.

C O M I N G  S O O N

» �Smart glasses mean that  
the Wacker Neuson technical 
expert can see through the 
eyes of the mechanic on site 
and support in real time as 
required.« 
 
DENNIS VIETZE 
MANAGING DIRECTOR WACKER NEUSON SUB-SAHARAN AFRICA

Equipped with smart glasses, the Wacker Neuson technician repairs a 
machine with the digital support of a remote expert.
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It is Monday morning and Grant Wang is about to start a new working 
week as he drives his metallic Volkswagen through the gates of the 
Wacker Neuson plant in Pinghu. It has already taken him one hour to 
commute here from Shanghai. Smog or heavy rain can sometimes make 
the journey even longer, but things ran smoothly today. When he gets  
to the office, the first thing he does is check his e-mails and then his 
appointments diary. It’s a busy Monday for him today with a number  
of meetings to get through as well as a customer event in the afternoon.

He kicks the day off with the weekly team meeting that brings together 
around 20 engineers from Production and Research & Development. 
This gives the team a chance to discuss any current challenges that need 
solving. He has just enough time afterwards to enjoy a cup of green  
tea. “It might be a cliché, but green tea actually is my favorite drink!” 
Mr. Wang says with a laugh.

He then makes his way to the production hall – with a brief detour to the 
prototype workshop. The workshop team is currently developing new water 
pumps and light towers. And a new hydraulic system is already at the test 

 
 
Engineers from Production and  
Research & Development gather for  
the weekly team meeting.

Grant Wang takes a close look  
at the production line. He attaches 
great importance to engaging 
personally with his team.

The construction equipment market is booming, driven by  
the massive need for infrastructure investments worldwide. The 
Wacker Neuson production plant in Pinghu, China, caters  
specifically to the requirements of the Asia-Pacific region – but 
has plans to expand to additional markets. Grant Wang,  
Engineering and R&D Director at Wacker Neuson in Pinghu, 
walks us through his working day and explains how the  
Pinghu plant is gearing up for success on future markets.

A 

D A Y  I N 

P I N G H U

平
湖
一
日

2018

PINGHU PLANT

opened in
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» �Good two-way communication 
is vital in order to understand 
the needs of different markets 
and customers.« 
 
GRANT WANG 
ENGINEERING AND R&D DIRECTOR AT WACKER NEUSON IN PINGHU

Voice of Customer events give 
development engineers and sales 
colleagues a chance to engage  
with customers and dealers.

Telcos with international colleagues are a 
regular event for Grant Wang.

One final check of his inbox before  
the drive back to his apartment  
in Pinghu, where he lives during the  
week. On Fridays, he returns to 
Shanghai.

stage. According to Mr. Wang, the trend is clearly moving towards com- 
pact solutions: “Our customers are rethinking their equipment choices – 
moving away from large all-rounders in favor of smaller, more maneu
verable and versatile models,” he explains.

This trend is evident a little later as Mr. Wang enters the large production 
hall. Here, several parallel production lines working in single shift mode 
are manufacturing various new Zero Tail models alongside established 
models like the 1.7-ton EZ17 excavator. And other models are set to 
follow. Because they don’t have a tail, these highly compact excavators 
are ideal for construction work in confined spaces. This compact foot- 
print is a compelling benefit in the world’s fast-growing megacities and 
urban areas. After lunch, he wants to talk with his colleagues in Linz, 
Austria, to discuss some of the design details on upcoming series and 
explore ways of adapting excavators and cabins to local requirements.

EXPORTING WORLDWIDE
While taking a break for lunch in the company canteen, Mr. Wang 
underlines the importance of close collaboration with colleagues around 
the world for his daily work. He has spent almost half of his profes- 
sional life spanning 30 years at this stage working for German companies. 
“Good two-way communication is vital in order to understand the  
needs of different markets and customers,” he emphasizes, adding: “The 
equipment we produce in Pinghu is destined for very diverse markets.” 
Australia is currently an important export market, but South Africa and 
certain South American countries are also growing in importance.

CLOSE TO CUSTOMERS – EVERY STEP OF THE WAY
The afternoon has arrived and Mr. Wang has somewhere to be. The regular 
Voice of Customer event, where dealers and customers are invited to  
the plant, is about to get underway. This is where Wacker Neuson’s devel- 
opment engineers and sales colleagues can engage with customers to 
find out what makes them tick and what is causing them headaches in 
their daily work. What specific needs, for instance, do customers have  
in a particular sector? During the event, customers can also try out new 
machines and prototypes in the dedicated test zone of the production 
hall. “Not only is this a fun exercise that resonates well among participants,” 
says Mr. Wang with enthusiasm. “But we can also channel this valuable 
feedback directly into our product development process.” 

Customers in Asia and Australia share a common focus on three key 
success factors: fuel consumption, the cooling system (which has a 
direct impact on runtime, which should be more than ten hours per day) 
and the price/performance. They have very different requirements, 

however, when it comes to tracks. Whereas the material of 
choice in China is steel because of its robustness on difficult 
terrain, rubber tracks are particularly popular in Australia  
and many other markets.

FLEXIBILITY IS SECOND NATURE
Mr. Wang returns to his office one last time before clocking off 
to check his e-mails. After that, he drives to his apartment in 
Pinghu. Like many of his colleagues, he heads homeward at the 
weekend after the working week. “It is quite normal in China  
to live in two different places,” Mr. Wang explains. “Pinghu is 
the city I work in, but Shanghai is my home.” That is the reason 
he leaves work at noon on Fridays. Thanks to a flexitime model, 

he can avoid the rush-hour gridlock on the way home to 
Shanghai. “The ‘early off on Friday’ arrangement is very much 
appreciated here,” emphasizes Mr. Wang. “Flexible working 
hours are not so common in China.”

As Mr. Wang gets into his car, the evening sun is setting  
behind the large vacant space adjacent to the production hall. 
Just 30,000 square meters of the site’s total area of 135,000 
square meters is currently developed. This means there is 
plenty of space to further expand the Pinghu facility if demand 
for the Wacker Neuson construction equipment produced  
here continues to rise.



	 Wacker Neuson Group | As a team, we win� 15

A S  A  T E A M , 

W E  W I N
The Wacker Neuson Group’s Executive Board team welcomed two new members 
in June 2021, with Karl Tragl becoming the new CEO and Christoph Burkhard  
taking on the position of CFO. In a joint interview, the Executive Board members 
reveal how the Wacker Neuson Group successfully negotiated the many chal
lenges presented by the coronavirus pandemic, talk about the importance of 
customer relationships and take a look towards the future.

The winds of change are blowing through 
the Wacker Neuson boardroom. Mr. Tragl, 
Mr. Burkhard, what prompted you to join the 
Wacker Neuson Group? What do you feel 
passionate about? And what will your legacy 
be for the Group?

BURKHARD: I had many good reasons for joining the 
Wacker Neuson Group. I see a financially rock- 
solid company with strong and successful brands,  
a highly entrepreneurial and stable shareholder 
structure, a wealth of technical expertise and long- 
standing customer relationships. I personally felt  
that it was the perfect time to shake up the entire 
Executive Board team. It’s my belief that the path  
to lasting success always lies in the power of team- 
work. So as the CFO, I am also fully committed to  
a strong team spirit and collaboration among equals. 
In the financial community, we have already estab- 
lished a global team spanning all our main locations. 
Our local financial experts leverage their know-how 
to maximum effect while closely aligning with their 
colleagues at headquarters. Already today, both  
our central finance functions and our strong local 
finance functions – that are naturally close to the 
business – can build on a wealth of expertise and 

excellent business insights. Our aim is to better 
leverage and promote both to ensure that our 
financial community can support the business and 
execution of our strategic topics as effectively  
as possibly with best-practice examples.

TRAGL: I was already very familiar with 
Wacker Neuson, Kramer and Weidemann products, 
applications and target markets – stretching  
way back from my time on the Executive Board  
of Bosch Rexroth. Coming from the supplier  
side also gives me an understanding of the entire 
supply chain – from raw materials through to  
end customers – and a forward-looking outlook. 
The most valuable lesson I took away from  
my previous position, however, was the deep  
inner conviction that it is always the people  
who make the difference.

My aim here at the Wacker Neuson Group is to 
bring customers, production, product development 
and sales even closer together. To achieve this,  
we have to combine clear regional roles and respon- 
sibilities with central strategies and always remain 
close to our customers. That goes for the Executive 
Board team, too! 

» �Nobody is perfect – but a 
team can be. This realization 
should be embedded into 
everything we do here  
at Wacker Neuson. And 
teamwork must start with 
the Executive Board – we 
have to lead by example.« 
 
KARL TRAGL  
CHIEF EXECUTIVE OFFICER (CEO)
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» �Our customers are a valuable 
source of inspiration for  
us – informing everything from 
product development to  
service optimization.«

 	 ALEXANDER GRESCHNER  
	 CHIEF SALES OFFICER (CSO)

» �The zero emission range  
will be one of our key success 
factors going forward. By 
combining our comprehensive 
know-how, our broad prod-
uct portfolio and our tireless 
commitment to innovation, 
we will not only actively shape 
our own future, but also con-
struction equipment trends.«

 	� FELIX BIETENBECK 
CHIEF TECHNOLOGY OFFICER (CTO),  
CHIEF OPERATIONS OFFICER (COO) 

 

» �My vision is an integrated  
finance function that puts its 
business expertise to work  
for our sales, production and 
R&D teams as effectively  
as possible.«

 	 CHRISTOPH BURKHARD  
	 CHIEF FINANCIAL OFFICER (CFO)

Why is customer centricity so important?  
And how, in your view, does a company get really 
close to its customers? 

GRESCHNER: The success of our customers is what 
inspires us, drives our own success and ultimately 
makes our business model fit for the future. We regard  
it as a privilege and an important part of our business 
when customers take the time to share their expertise 
with us and to work with us to develop new solutions. 
Working in close partnership like this is a win-win. This 
close contact gives us valuable and precise insights  
into the real-world requirements of users in the various 
sectors – whether it be construction, municipal services 
or agriculture. For me, that is the essence of customer 
centricity. What’s more, we can use the one-on-one 
feedback we receive from our customers to address 
their needs even more directly. 

In 2021, the Wacker Neuson Group increased  
its revenue by 15.5 percent. How did you get over 
the dip caused by the pandemic? 
 

TRAGL: The situation on European construction and 
agricultural markets had eased towards the end of 2020 
before demand bounced back again in 2021. There  
was no shortage of orders from our customers – it was 
more a case of the construction industry facing material 
and staff shortages. The underlying macro trends remain 
positive, however. A lot of renovation and redevelop-
ment projects are currently underway alongside large- 
scale infrastructure projects such as the expansion of  
the fiber broadband network or the continued roll-out of 
e-charging points. Our compact equipment is ideal  
for these projects and so it resonates strongly among 
our customers. 

Have you every reason to be confident then – 
despite the volatile state of the global economy? 
How do you expect 2022 to pan out?   

BIETENBECK: Yes, we are optimistic about the future. 
We will, however, continue to be impacted by further 
rises in material, component, shipping and energy costs 
as well as supply chain disruptions into 2022, and 
these will remain our biggest sources of uncertainty for 
the foreseeable future. These difficulties are indicative  
of a global political climate with the potential to shape 
macroeconomic developments in ways that are 

impossible to predict at present. The wise course for us 
as a company is to accept that this sharp rise in volatility 
is the new normal. The sooner we accept this reality 
and all its ramifications, the better for us as a company. 

We are very lucky to have such a great team of experts 
on board – employees who are truly passionate about 
our business and their work. In addition to this, we have 
a pipeline of innovations that never cease to amaze  
me and a loyal customer base, built on long-standing 
relationships in many cases. All in all, I am confident 
that we are well positioned for the future.

What are the next steps for “Strategy 2022”?   

TRAGL: Our Strategy 2022 targets are within reach despite 
the COVID-19 pandemic and the problems in our supply 
chains. We are currently developing our strategic goals 
and priorities for 2025. The next plan will build on Strategy 
2022, refining previous action plans, embedding sustain- 
ability as an additional strategic pillar and extensively 
developing our zero emission portfolio. By defining con- 
crete and measurable sustainability targets and trans-
parently tracking our progress towards these goals, we 
will be stepping up to our responsibility towards society, 
our customers, our investors and our employees through 
actions that balance sustainability with business success.  



WACKER NEUSON 

Wacker Neuson offers construction customers 
everything they need to succeed. Committed  
to delivering “all it takes”, the Wacker Neuson brand 
complements its reliable portfolio of light and 
compact equipment with support and value-add 
services designed to make construction sites  
even more efficient.

The zero emission range is a good example. This innova-
tive family marks the advent of construction sites that 
release no local emissions. Many customers are already 
enjoying the benefits of these products for construction 
work in urban centers, in enclosed spaces, and in areas 
sensitive to noise and emissions such as schools, parks 
and zoos. In particular, the noise emissions produced by 
dumpers, wheel loaders and excavators equipped with  
an electric engine are up to 20 decibels* lower than those 
produced by their conventional counterparts. What is 
more, the battery-powered machines are just as powerful 
and reliable as combustion models.

The new SM100 utility track loader demonstrates how 
Wacker Neuson focuses on customer needs, even when 
developing conventional products. “Our team designed 
and developed the loader from scratch. It is manufactured 
at our plant in Menomonee Falls, Wisconsin, USA,” says 
the product manager responsible, Adam Devins. “This new 
range complements our skid steer loader offering, which  
is very important for the North American market. As a result 
of our customer surveys, we have developed a low-main
tenance, high-productivity machine that will provide long- 
term reliability.” The versatile, maneuverable and compact 
machine fits easily through doorways and gates with an 
overall width of just over 90 centimeters and weighing 

under 1,500 kilograms. It’s the perfect solution for inner 
city gardens and smaller yards.

Another solution that was similarly developed with the 
everyday needs of customers in mind is EquipCare, a 
telematics service that boosts efficiency and transparency 
in fleet management. “EquipCare allows our customers  
to see exactly what machines are deployed on what sites, 
whether they are idle for long periods of time, and whether 
a service is due soon,” explains Herbert Scherer, Product 
Coordinator EquipCare at Wacker Neuson Germany. “With 
EquipCare, they have all this information at a glance and 
can even receive push notifications on demand from the 
machine.” EquipCare saves time and money as site man- 
agers have a clear overview of operating hours, maintenance 
intervals and machine locations, and can use these insights 
to manage their fleets more efficiently.

Taking digitalization to the next level, the Compamatic 
EquipCare module for vibratory plates connects the proven 
Compatec compaction control system with the telematics 
module. Since its introduction in 2019, it has been enabling 
customers to seamlessly document and control the entire 
compaction workflow in a construction project.

In 2022, Wacker Neuson will go one step further with 
EquipCare Pro, a cloud-based, vendor- and brand-agnostic 
software system for managing machines, equipment and 
bulk materials. Customers will be able to call up, manage 
and action all the fleet intelligence they require from a 
single system – accessible by anyone from any device at 
any time. Customers can look forward to more successful 
projects with EquipCare Pro’s digital optimization capa
bilities.

EquipCare Pro provide a single, 
simple point of access to all 
information on machines, 
equipment and bulk materials – 
regardless of vendor. 

Up to 20 decibels quieter: The dumpers and excavators 
from the zero emission range. 

The SM100 utility track 
loader is a low-maintenance, 
high-productivity machine.
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This formula sums up what the 
Wacker Neuson Group stands for 
and where its strengths lie. With  
its three brands, it focuses on two 
industries and pursues one over-
arching aim: Creating added  
value for customers.

3  
2  
1

B R A N D S

I N D U ST R I E S

G O A L

www.weidemann.dewww.kramer.dewww.wackerneuson.com

* �Emission sound pressure level (LpA): This specifies the sound level of the equipment at the working area directly assigned to it, for example in the cabin or on 
the operator's stand.
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WEIDEMANN 

Weidemann is valued as the partner of choice among 
agricultural customers. For decades, the brand’s 
mission has been to make life easier for landholders 
by mechanizing and automating stable and yard 
operations. The product portfolio includes the Hoftrac – 
the name automatically associated with small, 
maneuverable farm loaders in many countries – wheel 
loaders, telehandlers and telescopic wheel loaders.

Developed by Weidemann in 1972, the Hoftrac has 
become indispensable on many farmyards. The 1260LP 
all-rounder was revamped last year to reflect the latest 
standards. The ‘LP’ in the name stands for Low Position. 
This means that these machines have a lower height  
and a low center of gravity, allowing them to negotiate 
clearance heights of less than two meters without having  
to fold down the operator’s canopy. These features also 
improve the stability of this firm favorite, and Weidemann 
made sure to retain them during the revamp. With the new 
model, the operator’s platform and the cabin have been 
re-designed. Another addition is the direct wheel drive 
feature – a powerful and efficient drive concept distributing 
power directly to all four wheels. Last but not least, the 
new farm loader is faster, now moving at up to 20 km/h. In 
short, it’s just like the original – but even better!

Weidemann broke new ground in 2021, entering the 
7-meter class with the launch of two new telehandlers. 
The high lifting height means that operators can easily  
and efficiently perform all common tasks on agricultural 
holdings – for example handling heavy-duty materials, 

stacking at height, pushing grain and filling containers. 
The Best View Cabin ensures excellent all-round visibility. 
Benefits of the new design for the operator include a large 
curved windscreen providing an overhead view, a heated 
side window, a sloping engine hood for ideal visibility to the 
side, and a 4-pillar cabin layout with a panoramic rear 
windscreen for a perfect view to the rear. Finally, in line with 
the “operator first” philosophy, all fittings and fixtures 
were optimized for driver ergonomics, safety and comfort. 
Customers can also individually configure their preferred 
motor, drive, hydraulics and tire options.

Weidemann also saw new developments at its headquarters 
in Germany in 2021. The company was founded in 1960  
at a village forge in Diemelsee-Flechtdorf in North Hesse. 
It has moved to a number of different nearby locations 
since then to accommodate its growth trajectory. In 2007, 
a new production facility was opened in the neighboring 
town of Korbach. Now, completion of a new administration 
and development building in 2021 gives the company 
added headroom to accommodate growth and rising staff 
numbers. Looking to the future, this modern building 
provides an efficient, modern working environment for 
Weidemann employees. All company activities will be bundled 
at the Korbach location. The large new administrative 
building, a training center and a well-equipped technology 
center for product development all mark another mile-
stone in Weidemann’s success story. The company is also 
gearing up for the future with plans for a testing ground  
and a new distribution center.

KRAMER 

Kramer-branded products are a huge hit among  
both agricultural and construction customers. Kramer 
all-wheel-steer wheel loaders, telescopic wheel 
loaders and telehandlers are widely renowned for their 
safety. But customers and dealers doesn’t just trust  
in the products. With Kramer, they know they are always 
“on the safe side”.

Machines from Kramer are flexible all-rounders that can 
be combined with a wide variety of attachments. Kramer 
decided to develop a quick and easy method of changing 
these attachments without the operator having to leave 
the cabin: the Smart Attach quick-hitch system. The quick- 
hitch plate has been a standard feature of Kramer wheel 
loaders since 1963. Building on this proven hitch, Kramer 
went on to develop the new fully hydraulic Smart Attach 
quick-hitch system. This system means that operators can 
easily change attachments on the fly – without having  
to interrupt their workflow. For the customer, this means 
extra safety, flexibility and productivity.

Also designed with productivity in mind, Kramer’s 
telehandler range was further expanded in 2021, now 
spanning 13 models with stacking heights ranging  

from 4.3 to 9.5 meters. The two new models for the agri- 
cultural sector along with matching models for the 
construction industry have stacking heights of 4.3 and 
9.5 meters in robust designs supporting the widest  
range of tasks. The smallest model in the Kramer portfolio 
is an ultra-compact telehandler. Despite its size, it still  
has enough power to lift even heavy loads like silage bales. 
The larger machine has very compact dimensions for  
its class (just over 5 meters long and 2.3 meters wide). 
This makes it a valuable all-rounder for customers in  
all kinds of industries.

The machines are available through the company’s own 
dealer network serving the construction and agricultural 
sectors. This network means that Kramer experts are 
always close to their customers. In the agricultural sector, 
Kramer and John Deere entered into a strategic alliance  
for the distribution of telehandlers and wheel loaders in 
2017. Over 90 percent of John Deere’s partners now dis- 
tribute these machines in Kramer’s main markets, which 
has significantly strengthened the agricultural dealer 
network in Europe. This successful partnership lays the 
groundwork for developing further markets including  
for example Australia and New Zealand. 

The new Smart Attach quick-hitch 
system is a safer, more flexible and 
more productive way to switch 
attachments.

The KT3610 (top) and KT144 
(bottom) telehandlers are  
compact and versatile.

Weidemann’s first two telehandlers in the 7-meter class will bring efficiency gains to all 
common agricultural tasks.

The new administrative building in Korbach will bundle 
all company activities.
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A R O U N D 

T H E  W O R L D

» �I am proud of my  
professional team of 
trainers, who apply  
their product knowl-
edge in line with the 
company’s strategy.« 

 
FRED PAUL, USA 
MANAGER WACKER NEUSON UNIVERSITY,  
AMERICAS REGION

» �The studies I completed 
thanks to Wacker Neuson 
have enabled me to  
develop my leadership 
skills.« 

 
PETER SPRECHER, SWITZERLAND 
BRANCH OFFICE AND RENTAL MANAGER  
WACKER NEUSON CHUR BRANCH 

» �I appreciate most the 
personal and trusting 
contact we have with 
customers – it helps us  
to optimize daily work  
on construction sites.« 

 
MANHAL AL-CHALABI, DUBAI 
REGIONAL DIRECTOR WACKER NEUSON  
MIDDLE EAST

» ��To ensure that our  
dealers can present the 
Kramer brand in the 
best possible light,  
our marketing team 
makes sure they always 
have a well-rounded 
marketing kit.« 

 
VIKTORIA SONDERMANN, GERMANY 
HEAD OF MARKETING & DIGITAL SERVICES  
AT KRAMER

The Wacker Neuson Group is an international network of companies, 
employing around 6,000 people worldwide. The Group’s headquarters 
is based in Munich. With manufacturing sites in Germany, Austria, the 
US, China and Serbia, we are always close to our customers – in every 
sense of the word. Customers can quickly and easily reach out to 
their trusted contact partner – with sales offices and dealers all over the 
world, we are never far away.



A R O U N D 

T H E  W O R L D

» �My training is giving me  
insights into lots of different 
departments. It is a highly 
respected program and we 
have an excellent chance of 
being kept on.« 

 
JASMIN HARTL, GERMANY 
TRAINEE INDUSTRIAL TECHNICIAN  
WACKER NEUSON REICHERTSHOFEN
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» �No matter who walks in  
the door or is on the other 
end of the phone line, it’s 
fun to help customers with 
advice and support.« 

 
ANDREW CARTER, AUSTRALIA 
WACKER NEUSON BRANCH COORDINATOR

» �I believe we should listen twice  
as much as we speak, as that  
is how we gain the market insights 
and detailed customer feedback 
that are so important for our  
business. This approach enabled 
us to double Wacker Neuson’s 
revenue in France in less than five 
years!« 

 
MARC CAVALLO, FRANCE 
HEAD OF SALES WACKER NEUSON FRANCE

» �At the Pinghu site, I am  
responsible for coordinating 
production lines, monitoring 
them and, in case of  
interruptions, finding quick 
solutions. I like keeping  
the entire logistics running.« 

 
SOPHIA CAO, CHINA 
WAREHOUSE MANAGER WACKER NEUSON PINGHU

» �In India, we have made  
a name for ourselves  
as a reliable partner in  
leading projects and  
can offer expert advice  
and solutions with a  
strong, experienced team.« 

 
RAMESH APPADURAI, INDIA 
GENERAL MANAGER WACKER NEUSON INDIA

» �Fully understanding the use  
cases of our customers is the 
most important thing for us.  
This helps us develop solutions 
that inspire our customers by  
directly meeting their needs.« 

 
JOHANNES PETERSEIL, AUSTRIA 
MANAGER DEVELOPMENT PRODUCT LINE  
WACKER NEUSON DUMPERS

» �I am passionate about  
our innovative products 
with their outstanding  
design and ability to meet 
our customers’ real-world 
requirements. For me,  
every machine is some-
thing to be proud of!« 

 
MARIO GROSS, GERMANY 
MANAGER PROCUREMENT WEIDEMANN 

The Wacker Neuson Group is an international network of companies, 
employing around 6,000 people worldwide. The Group’s headquarters 
is based in Munich. With manufacturing sites in Germany, Austria, the 
US, China and Serbia, we are always close to our customers – in every 
sense of the word. Customers can quickly and easily reach out to 
their trusted contact partner – with sales offices and dealers all over the 
world, we are never far away.

» �For over ten years,  
I have loved the variety  
of my daily tasks. I am 
proud to be part of the 
Wacker Neuson family  
and contribute to the  
company’s success.« 

 
SLAWOMIR TRAWICKI, POLAND 
HEAD OF SALES WACKER NEUSON POLAND

» ��To ensure that our  
dealers can present the 
Kramer brand in the 
best possible light,  
our marketing team 
makes sure they always 
have a well-rounded 
marketing kit.« 

 
VIKTORIA SONDERMANN, GERMANY 
HEAD OF MARKETING & DIGITAL SERVICES  
AT KRAMER
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