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CORE COMPETENCIES

The Wacker Neuson Group is an international organization with over 50 affiliates and 150 sales and service stations.  
As a leading manufacturer of light and compact equipment, the Group offers its customers worldwide a broad range of 
products, extensive services and an efficient supply of spare parts. The Wacker Neuson Group includes the product  
brands Wacker Neuson, Kramer, and Weidemann. The Wacker Neuson Group mainly serves customers in construction, 
gardening, landscaping and agriculture, as well as municipal bodies and companies in industries such as recycling, energy 
and rail transport. In 2019, the Group achieved revenue of EUR 1.9 billion and employed over 6,000 people worldwide.  

AT  A  G L A N C E

REVENUE BY BUSINESS SEGMENT REVENUE DEVELOPMENT

25% 55% 20%

EMPLOYEES

COMPANY  
FOUNDED

1848

2	 Wacker Neuson Group | At a glance 

Dear Reader,

Innovation is the key to long-term success. During the course of its 
long history stretching back 170-plus years, the Wacker Neuson Group 
has – time and again – revolutionized an entire industry. Just think 
about the first vibratory rammer in 1930 or the Hoftrac in 1972. 

Fast forward to today, and we are as enthusiastic as ever about actively 
driving change in our industry. We are committed early adopters of 
the latest technologies and are building on digital technologies to further 
advance our products and solutions. We explore trending develop
ments in areas such as alternative drive technologies, driver assistance 
systems and smart networking of products and services – essentially 
whatever it takes to deliver even greater value to our customers. 

On the following pages, you can learn how an inner-city construction 
site in Copenhagen is relying exclusively on zero emission machines 
from Wacker Neuson, how our innovative Dual View dumper is taking 
the market by storm, and how we are getting fit for the future with 
some exciting new projects. In the Interview section, we talk about 
new products and trends and explain the role played by innovation  
in our Strategy 2022 blueprint for growth. 

We hope that you will find this an informative and interesting read!
The Executive Board of the Wacker Neuson Group

www.wackerneusongroup.com
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One of the highlights on this site is the 1.5-ton mini excavator with its powerful 
bucket. It is being used to dig a trench for a new power cable. At the same 
time, a dumper is transporting the excavated material to a container, almost in  
silence. The client is the city of Copenhagen, and this construction site is just 
one of many. Urban construction sites are an increasingly common sight in 
today’s cities ...

... BUT THIS ONE IS EMISSION-FREE
Emission standards and regulations governing environmental protection  
and user safety are getting stricter at both national and international level. 
Cities are also thinking about their own guidelines and regulations for 
reducing pollution: “For now, there are no provisions in place, however we 
want to introduce regulations in Copenhagen over the coming years. To  
this end, we consider global cooperation between cities as well as collabo
ration with the industry to be necessary,” explains Jørgen Abildgaard,  
Director of the climate program for Copenhagen city.

Media attention on the hazards of particulate matter and a growing public 
awareness around the need for environmental protection are adding to the 
general pressure to go zero. This has resulted in an increase in demand for 
electrically powered construction machines – especially in Scandinavia, the 
Benelux countries, France, Austria, Switzerland and Germany.

Copenhagen city – a construction site close to the 
Nyhavn district in the early hours of the morning. 
The pedestrian zone is practically deserted, and it 
will stay that way for a few hours until the shops 
begin to open. From that time on, no construction 
work is permitted in front of the stores. The only 
people who are busy at this time of the day are the 
construction workers, and they are only able  
to get on with their work because of the special 
machines they are using. Welcome to a zero 
emission construction site.

Z E R O

Z E R O

P O I N T
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PIONEER WITH PROVEN EXPERIENCE
This trend has come as no surprise to Wacker Neuson. Five years ago,  
the company stepped up to the technical challenges involved in elec
trifying construction equipment and it has pioneered developments in this 
area. The first battery-powered product from Wacker Neuson, a battery- 
powered rammer, was unveiled in 2014. The company’s engineers have 
been gathering valuable experience in the meantime – also by engaging 
closely with other experts in the field. During development of the first 
battery-powered rammer, for example, they collaborated with experts 
from universities, battery manufacturers and battery system specialists  
to broaden and deepen their knowledge of basic technologies like 
electrical engineering and electronics. The result: a robust and safe 
lithium-ion battery specially developed for use in vibrating machinery 
and perfectly suited to everyday work in harsh construction environments. 

The zero emission portfolio for the construction industry now encom-
passes 13 different products ranging from an internal vibrator and battery- 
powered rammer through battery-powered vibratory plates to electric 
wheel loaders, hybrid mini-excavator, electric mini-excavator and electric 
wheel and track dumpers. 

At the construction site in Copenhagen, five of these machines are in  
operation for excavation, material transport and compaction: the EZ17e 
excavator, the WL20e wheel loader, the DW15e wheel dumper, the 
AP1850e vibratory plate and the AS50e battery-powered rammer. “Today,  
we are the only provider globally who can offer their clients the complete 

range of zero emission machines for small- to medium- 
sized inner-city construction sites,” says Jan Jørgensen, 
Sales Manager at Wacker Neuson Denmark. And none  
of this compromises on productivity. On the contrary, the 
electric wheel loader which is being used in Copenhagen 
actually exceeds the tipping load of a diesel-powered model 
in the same class.
 
ONE BATTERY – SEVEN DEVICES
What is more, the same modular battery can be used for  
all electric rammers, vibratory plates and an internal 
vibrator. And for extra convenience, the battery can be 
changed without any tools. “Generally speaking, one 
battery charge lasts for an average working day. This allows 
us to maximize productivity while working with zero 
emissions. This is extremely important for our customers,” 
emphasizes Jørgensen. In a few easy steps, an empty 
battery can be replaced with a fully charged one. Thanks 
to the fast charger, the empty battery will be ready for 
action again after the lunch break. This is good news for 
the construction company working in Copenhagen,  
which is renting the equipment from Wacker Neuson 
through a rental firm. Electrically operated machines offer 
huge benefits, including the elimination of typical main
tenance work on carburetors, filters, lubricants and  
fan belts. As a result, service and operating costs are 
significantly lower. “We have discovered that zero 
emission machines are easy to use, require no special 
training and are just as reliable in operation as con
ventional machines,” notes Peter Fritzbøger, Sales and 
Marketing Manager at the GSV rental company. Ease  
of handling promotes user acceptance of new and 
alternative drive technologies.

13
zero emission products  
for the construction  
industry

1:1
performance in  
comparison with  
conventional machines

up to

70%
savings in  
operating costs

» �At this point, we are the only 
provider globally to offer the 
complete program of emission-free 
machines for small- to medium-
sized inner-city construction sites.« 
 
JAN JØRGENSEN, SALES MANAGER, WACKER NEUSON DENMARK

Ultimately, emission-free machines are a particularly 
compelling proposition for sites that are sensitive to noise 
and pollution. These include hospitals, childcare facilities, 
schools, emission-controlled areas and zoos. But zero 
emission machines can also be invaluable for construction 
work in confined indoor spaces, in half-open trenches, in 
tunnels, on night-time residential sites and in inner-city 
developments. In Copenhagen, for instance, construction 
work during the night with conventional machines would 
not even have been permitted due to noise pollution 
regulations.

LOOKING TO THE FUTURE
A glance at the overall market for compact and light 
equipment shows that the majority of the products are still 
equipped with combustion engines. However, there have 
been improvements to the performance of diesel-powered 
equipment. These construction machines currently emit 
less CO2 than a car. Emissions from diesel engines in 
agriculture and construction have decreased by 95 percent 
in the last 15 years. “It is clear,” says Martin Lehner, CEO  
of the Wacker Neuson Group, “that electromobility 
continues to complement conventional diesel drive systems.  
In future, we can expect to see the full range of drive 
systems used in parallel in construction equipment – 
electric drives, hybrid drives, synthetic fuels, but also 
increasingly efficient diesel drives.” Regardless of future 
trends, the construction workers in Copenhagen are  
really enthusiastic about the fact that they are already 
working with zero emissions.

From excavation to compaction,  
the entire inner-city construction 
site in Copenhagen is operating 
with zero emissions and at very  
low noise levels.

This battery can power seven 
different machines and can be 
changed without tools.

Find the video at  
www.youtube.com/  
wackerneuson under  
“Completely emission-free 
construction site in  
Copenhagen.” 

https://bit.ly/2TultV4

https://bit.ly/2TultV4
https://bit.ly/2TultV4
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Loading, checking for obstacles, reversing,  
maneuvering, turning, driving forward, unloading 
and then the same again please. All in a typical 
day’s work for the driver of a dumper who is moving 
material around a construction site. Wacker Neuson  
has come up with an innovative solution to 
streamline this process for a quicker and – above 
all – safer workflow.

A

C H A N G E

O F

V I E W

At the start of 2019, Wacker Neuson introduced 
the Dual View dumper with a driver’s console that 
rotates 180 degrees. Initial feedback from custom- 
ers in the construction industry has been resound-
ingly positive. Drivers have described the dumper  
as safe, quick, comfortable and easy to operate. So 
how did this innovation come about? As is so often 
the case, we were inspired by our customers. 



LISTEN AND LEARN 
Voice of Customer events are designed to actively 
engage Wacker Neuson Group customers in the 
process of developing a new product. The company’s  
new dumper was an excellent example of this 
concept in action. The restricted field of vision, 
particularly when driving with a loaded skip, was a 
familiar challenge on construction sites. Standards 
and regulations are already in place to guarantee 
that drivers can see what is happening on the con-
struction site. Supplementary tools like cameras  
are often used. Customers pointed out that there 
was further scope for optimization, however,  
especially while maneuvering and reversing dump-
ers. That feedback was the initial inspiration for  
a rotatable driver’s console. Wacker Neuson teamed 
up with dealers and customers from several  
countries to develop and gradually refine the con- 
cept. “Our outstanding development team has 
come up with a completely novel solution that is 
tailored to our customers’ needs,” according to 
Stefan Kurzmann, Wacker Neuson product expert 
for dumpers. 
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THE UNDERLYING PRINCIPLE 
How does it work? Dual View means that drivers can 
rotate the entire operating and seat console by 180 degrees. 
They do this by engaging a lever, grabbing a handle at  
the side and rotating the seat to the new position. The entire 
operating console also turns around, including the joy- 
stick, the steering wheel and the pedals, so the driver can 
operate the machine as usual. As a result, the driver’s  
line of vision and direction of travel have changed. Time- 
consuming turning and repositioning maneuvers are a 
thing of the past. And the driver can work more efficiently – 
especially in tight spaces. In addition, truck-style back-
loading means that the driver also enjoys an unobstructed 
view even when the skip is full. In short – better visibility 
means more safety for everyone on the construction site. 

A VOTE OF CONFIDENCE
Steffen Stappenbeck, Managing Director of Cont-Trans 
Entsorgungs GmbH based in Tangerhütte, Germany, 
confirms that Wacker Neuson is on the right track with its 
“listening” strategy. He ordered his first Dual View dumper 
without even having seen it. “I thought that the idea of 
a rotatable driver’s console was highly innovative and I 
could immediately imagine how this machine could make 
our construction work at a dike a whole lot easier,” he 
says. The DV90 Dual View dumper has been in action at the 
dike site since summer 2019 and by now has become an 
invaluable addition to the company. 

THINKING AHEAD
Even those customers who are already using the Dual View 
dumper on current sites remain involved in its further 
evolution. Many of them have been asked to share their 
experience of how the dumper is performing on site. 
Through the constant exchange of ideas, knowledge and 
experience with customers and experts, Wacker Neuson 
continues to deliver innovations to simplify construction 
site workflows. The dumpers show what a big difference 
an innovation can make. Many more ideas are currently  
in the development pipeline and will be advanced in 
collaboration with customers. No maneuvering  

or turning brings time 
and efficiency gains.

rotation 
of the entire operating and seat console

» �Rotating the seat is a  
simple operation with  
easy-to-access controls. 
Our operators feel safe  
in the cabin.«

» �They are very easy and  
intuitive to use; the dumpers 
give us plenty of space in 
the cabin, and the visibility 
when the seat is turned is 
simply perfect – there are no  
restrictions at all.« 
 

Greater visibility  

means greater safety  
for everyone on a construction site.
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180°

JONATHAN HALL
PLANT & TRANSPORT DIRECTOR
MORGAN SINDALL INFRASTRUCTURE LTD 

GARY BARNES
GROUP SHE PLANT & VEHICLES STANDARDS MANAGER 
COSTAIN LTD

WWW.WACKERNEUSON.COM/DUALVIEW
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I D E A S  B E C O M E

R E A L I T Y

As an industry leader, the Wacker Neuson Group 
sets standards worldwide and is constantly  
innovating workflows for its customers. From  
construction to agriculture, the company’s  
mission is to simplify everyday tasks. Here we 
present six examples of innovative solutions  
that demonstrate the direct value that digital  
transformation can bring to our customers.

STEPPING INTO THE FUTURE IN 
A SIMULATOR
This vision has become daily reality 
in the development department of 
Kramer. By stepping into a realistic 
driving simulator, customers can 
virtually test initial prototypes of new 
products before they have been built. 
When combined with a virtual reality 
headset, the simulator allows the 
user to assess both the ergonomics 
and field of vision of any wheel loader 
or telescopic handler, as all models 
can be experienced in the simulator.
The objective is to accelerate the 
development process while making  
it more agile and efficient. The 
simulator is also being used for 
internal training purposes. 

V I R T U A L  R E A L I T Y 
D R I V I N G  S I M U L AT I O N

ALWAYS READY
Construction sites need to have the 
right equipment at the right place  
at the right time. With the specific 
objective of improving the short-term 
availability of compact and light 
equipment, Wacker Neuson introduced 
the OnSite Box pilot scheme in 
Stuttgart at the end of 2019 – with 
further field tests at the planning 
stage. The concept is similar to car 
sharing: A container with a selection 
of rental machines is deposited at  
a strategic location – such as directly 
on a large construction site or in an 
urban area. Construction companies 
can hire the equipment whenever 
they want simply by opening the box 
with an RFID chip and taking out  
the machines. For the future, there are 
plans to develop an app to access 
the OnSite Box and rent the machines. 
This “pay-per-use” scheme means 
renters only pay for the actual rental 
duration. Even in more remote 
locations, users could also have the 
opportunity to benefit from this digital 
rental solution. This concept also 
eliminates lengthy journeys to hire 
points, which in turn saves costs.

D I G I TA L  R E N TA L  
S O L U T I O N

TRANSPARENT FLEET  
MANAGEMENT
Keeping an overview of operating 
hours, maintenance cycles and  
the location of every item of con-
struction equipment is a challenge, 
especially for large fleets. In 2019, 
Wacker Neuson introduced the 
cloud-based solution EquipCare to 
give customers an instant overview  
of all the machines in their fleet. 
EquipCare can be installed as an app, 
accessed via a browser or integrated 
into an IT solution. The system 
connects with the machines via a 
telematics module and suggests 
proactive measures. “If maintenance 
is due, for example, or if the machine 
has left a defined area, the user will 
be informed automatically via push 
notification,” explains Michael Bals, 
who is responsible for the service at 
the Wacker Neuson Group. In addition 
to equipment monitoring, EquipCare 
supports remote troubleshooting – 
both on site and from a distance. 
This helps to reduce downtime and 
also makes it easier to predict failures. 
In addition, EquipCare has already 
proved successful in locating stolen 
machines. New features for 2020 
include the introduction of even more 
accurate monitoring of compaction 
equipment. This will be enabled by 
the Compamatic system – a combi-
nation of the proven Compatec 
compaction control and a telematics 
module. 

K E E P I N G  A N
O V E R V I E W



A U T O N O M O U S  
V I B R AT O R Y  P L AT E

AUTONOMOUS COMPACTION
How will the construction machines 
of the future get around? The most 
likely scenario is that they will drive 
autonomously. That is why engineers 
at Wacker Neuson are busy working 
on self-driving machines and equip- 
ment. A concept model of an auto- 
nomous vibratory plate was unveiled 
at the bauma 2019 trade show in 
Munich. Not only is it autonomously 
controlled, it is also equipped with 
compaction control. The plate is 
operated via tablet, with the area to 
be compacted simply drawn with  
a finger on the touchscreen. The 
machine then does the rest. Another 
clever feature of the plate is that it 
digitally records all the compaction 
work. “By documenting everything, 
the plate automatically provides a 
performance record for contractors,” 
says Stefan Pfetsch, Managing 
Director of Sales at Wacker Neuson 
Produktionsgesellschaft in Reicherts- 
hofen, Germany.

DIGITAL TWIN
Construction sites tend to be  
complex, dynamically changing 
environments with many different 
contractors and technologies in  
play. The introduction of 5G will 
make it possible in future to capture 
all construction processes and 
players in real time. That is why the 
Wacker Neuson Group has em-
barked on the “Construction 4.0” 
collaborative project with scientists 
from the Technical Universities of 
Dresden and Munich along with 19 
other companies. The aim is to 
examine how the productivity and 
efficiency of processes on a con-
struction site can be improved by 
connecting mobile machines and 
enabling them to communicate. 
“Some of the things we are testing 
here include how to control a wheel 
loader using PC-based site manage-
ment software, program the loader  
to work autonomously, and document 
the journey. The drive technology, 
trajectory or route planning and com- 
munication between the machines all 
play an essential role in this,” explains 
Franz Rimböck, Head of Digitaliza-
tion at the Wacker Neuson Group, 
who adds: “The objective is to gain a 
transparent insight into construction 
progress with a digital twin and bring 
the automation and efficiency potential 
of Industry 4.0 to the building site.” 
The project will take three years and 
has been underway since May 2019. 
It is being funded by the Federal 
Ministry of Education and Research.

INTELLIGENT ALL-ROUNDER
Weidemann’s Hoftrac already reso- 
nates with the agricultural industry 
for its labor-saving potential. 
Weidemann decided to investigate 
how modern automation tech
nologies can make life even easier 
for its customers in agriculture by 
teaming up with the Chair of Agricul-
tural Systems Engineering at the 
Technical University of Munich and 
Innok Robotics from Regensburg. 
The result of this productivity-enabling 
study is the Intelligent Multifunctional 
Partner, or imp: a compact transport 
assistant that can carry a payload  
of 180 kilos. Equipped with a sensor 
and a dozer blade, the self-driving 
loader can operate at a speed of up 
to 7 km/h for two to five hours. The 
iTrac automation system lets the 
operator select different levels of 
automation when working with the 
imp. In the study, the levels “remote 
control”, “partially automated” and 
“fully automated” were tested.
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In 2019, the Wacker Neuson Group increased  
revenue by 11 percent. What were the reasons for 
this and how optimistic are you for the future?

	�MARTIN LEHNER Our business saw positive develop
ment in all regions in 2019. In many countries, we man-
aged to outpace market growth. Innovations were key  
to this success. One example is our Dual View dumper. 
Its entire operating and seat console can be rotated by 
180 degrees. The operator can therefore always drive 
in a forward direction and has optimum visibility at all 
times. This greatly improves safety on construction sites. 
It also increases process efficiency for our customers be-
cause they spend less time maneuvering and reversing.  
 
WILFRIED TREPELS This innovative concept provides  
us with a USP that will help us win larger slices of the 
market. And that is exactly what we are aiming for. We 
are even setting our sights on further growth in stag
nating or slightly declining markets. In the UK, one of  
our target markets for the Dual View dumper, this plan 
was already set in motion in 2019.

Innovation is, of course, a cornerstone of our  
Strategy 2022 …

	�ALEXANDER GRESCHNER Exactly. Our aim is to be the 
most innovative trendsetter in the industry. For this, we 
are counting on the sustained financial success of our 
customers. Topics like energy efficiency, alternative drives, 
driver assistance systems and smart, productivity-enabling 
digital networking of products and services are of huge 
importance.

MARTIN LEHNER We have a long and proven track  
record in the delivery of innovations. We will continue  
to invest in targeted research and development to main-
tain our standing as a technology leader. In 2019, we 
hired around 70 new employees for our R&D department, 
bringing the team to over 500 individuals. We give cre-
ative minds free rein to revolutionize the construction 
equipment industry, focusing in particular on the areas of 
alternative drives and digitalization. 

Speaking of digitalization: What impact is this 
megatrend having on your business?

	 �MARTIN LEHNER The digital transformation and the 
speed at which technological trends are evolving present 
us with huge opportunities. The development of digital 
services and business models is an important pillar of 
our strategy. We are not just going digital to give us a 
modern image, however. More to the point, it is import-
ant for our engineers to understand the challenges and 

processes of our customers. This is the only way they 
can proactively develop creative digital solutions that will 
deliver true value to our customers in the future.   
 
�ALEXANDER GRESCHNER In 2019, for example, we con-
tinued the roll-out of our telematics solution EquipCare. 
This allows our customers to monitor their equipment 
data in real time so they can keep track of maintenance 
cycles and the location of their machines, which is a big 
advantage for customers with large fleets in particular.  
 
MARTIN LEHNER Another example is the use of virtual 
and augmented reality. We see a lot of potential here 
and we are already working on specific use cases. One 
approach is to let our customers virtually test our prod-
ucts early in the development process and then give us 
valuable feedback. This has the potential to accelerate 
product development, making it more agile and efficient. 
In the area of assisted reality, we see plenty of future 
potential for applications to assist the maintenance and 
servicing of our machines.

There is a lot of buzz around “Fridays for Future” 
and sustainability. What are the current and future 
roles of the zero emission family?

	�ALEXANDER GRESCHNER We definitely do feel that  
our customers are increasingly keen to eliminate emissions 
on construction sites. Five years ago, we became the 
first manufacturer in the world to introduce a battery-
powered rammer. Today, we are in a position to equip an 
entire inner-city construction site with zero emission 
machines. As long as it is technically feasible and eco- 
nomically viable, we will continue to expand our range. 
At this year’s bauma, we noticed that our competitors 
were also getting into electric drives in a big way. We 
were glad to see that, and it strengthens our resolve to 
continue on our own path.  

How is business developing at the Wacker Neuson Group? What new 
products are being lined up to break into new growth markets? And 
how does sustainability fit into the picture? These and other interesting 
questions were put to those in the know: the Executive Board.

M O V I N G 
  I N N O VAT I O N

From left: Martin Lehner (CEO), 
Alexander Greschner (CSO),  
Wilfried Trepels (CFO)
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MARTIN LEHNER At the same time, we are constant-
ly looking for further alternatives. The electric drive is 
not a silver bullet for all product groups. In future, I 
think that we will see the full range of drive options 
deployed in parallel in the construction equipment 
industry, including synthetic fuels and hybrid drives –  
but these will not fully replace the diesel drive. It is 
important to remember that emissions from diesel 
engines fitted in agricultural and construction 
equipment have been reduced by over 95 percent 
over the past 15 years.  

Looking to the future: Where do you see the 
most promising geographical and product 
hotspots for growth?

WILFRIED TREPELS We see growth potential in just 
about all of our target markets. With compact equip-
ment in particular, there is plenty of room to increase 
our market share in certain regions. For example, it  
is evident that our decision to relocate the develop-
ment and production of skid steer loaders to North 
America has significantly enhanced other compact 
equipment sales in the region. Developed specifically 
for the North American market, skid steer loaders are 
an essential lever in our bid to win new dealers and 
rental chains. This move has given us a springboard 
to gain further market shares in North America with 
our portfolio of excavators, dumpers and telehandlers. 
Our outlook for Europe is also positive, although the 
year kicked off under slightly more challenging mar-
ket conditions than those we faced in 2019. With our 
strong direct sales network and dealer organization, 
we are ideally positioned to grow in tandem with our 
customers. Turning to the agricultural market, our 

Kramer and Weidemann brands have some great 
products in the pipeline, and we will use our strong 
sales channels to sustain the above-par pace we 
have enjoyed in recent years. Asia is another import-
ant growth market for us in the long term. The rising 
need for better infrastructure and, above all, its 
maintenance is driving demand for compact and  
agile construction equipment. In the short term, how-
ever, we expect that the knock-on effects of the 
coronavirus in China will lead to a decline in sales 
and reinforce price pressure in this region.  

MARTIN LEHNER We can do little to influence exter-
nal factors like the impact of the coronavirus on our 
business. In the medium term, however, we have 
clearly set the stage for continued strong market  
momentum. Our “in the region, for the region” strategy 
is paying off as it keeps us close to local markets.  
Construction equipment has a long lifecycle. Cus-  
tomers need professional local support without  
having to overcome language barriers.   
The accelerating pace of urbanization is leading to 
increasingly small inner-city construction sites for 
maintenance and repair works – the ideal scenario 
for our products. Our business is thus not nearly as 
cyclical as you might assume for the construction 
sector in general.
And as we explained at the start, we are building on 
our innovative strengths. Our developers are working 
on several new products that will give us great 
opportunities to lead the future development of light 
and compact equipment. As such, we are highly  
confident about the mid-term growth prospects for 
our Group despite the market environment becoming 
increasingly challenging in the short term.

» ��We have a long and proven track record in the  
delivery of innovations. We will continue to invest 
in targeted research and development to maintain 
our standing as a technology leader.« 
 
MARTIN LEHNER, CEO OF THE WACKER NEUSON GROUP

STRATEGY –
WHAT DRIVES US 
FORWARD

CONTINUITY – 
HOW WE BEAT THE CYCLE 

Under the framework of Strategy 
2022, the Wacker Neuson Group has 
developed a vision for the future of 
the entire company. We are the most 
innovative trendsetter in the indus-
try, growing twice as fast as the 
market. We are the partner of choice 
for our customers. Our core strengths 
lie in closer customer ties, custom-
er-centric product development, 
digitalization and product/service 
networking. We maintain a corporate 
culture that values and respects 
individual effort and we channel our 
efforts into gaining a leading 
position in all areas.

Putting the customer first: Anchored at the heart of its Strategy 2022, the 
Wacker Neuson Group’s core principle ensures the company is totally aligned 
with the needs of its customers.

VISION – 
WHERE WE ARE  
HEADED

GOALS 2022 – 
HOW WE MEASURE 
SUCCESS
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 � �Global construction equipment market (units)

  Wacker Neuson Group revenue
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Weidemann is valued as a strong 
partner in the agricultural sector. 
For decades, the brand’s mission 
has been to make life easier  
for landholders by mechanizing 
and automating stable and yard 
operations. Its multi-purpose 
machines help to get work on the 
farm completed more efficiently, 
reflecting the brand’s motto 
“designed for work”. The product 
portfolio includes the Hoftrac –  
a small and highly maneuverable 
agricultural loader – wheel 
loaders, tele handlers and tele 
wheel loaders. The name Hoftrac 
has become a byword for an 
entire category of agricultural 
equipment – the original farm 
loader was made by Weidemann.

www.weidemann.de

Kramer-branded products excite 
customers in both the agricul- 
tural and construction sectors. 
Kramer is a byword for safety – 
as demonstrated by its all-wheel 
steered wheel loaders, tele- 
scopic wheel loaders and tele- 
handlers. The design and Kramer- 
specific all-wheel steering 
system make these machines 
particularly stable – reflecting  
the brand claim “on the safe side”. 
Customers who trust in Kramer 
can be assured that they are 
always in good hands. Custom-
ers, dealers and employees  
alike can rely on Kramer to retain 
its strong market presence –  
now and into the future.  
 

www.kramer.de

While the Wacker Neuson brand 
stands for many things, the 
motto “all it takes” captures its 
essence: Products branded 
Wacker Neuson support every 
step in the construction project 
lifecycle. The wide range of  
light and compact equipment 
encompasses rammers, vibratory 
plates, excavators, wheel loaders 
and much more. There is a 
Wacker Neuson product for every 
job on the construction site – 
ensuring reliable results from start 
to finish. And with machines 
from its zero emission range, 
Wacker Neuson even enables 
today’s construction sites to 
operate without releasing any 
exhaust emissions. 

www.wackerneuson.com

B R A N D S

The Wacker Neuson Group provides 
the overarching framework for all 
three brands: Wacker Neuson, 
Kramer and Weidemann. The entire 
portfolio of light equipment, 
compact equipment and services 
encompasses over 300 product 
groups. Each of the three brands 
has its own unique character.

WACKER NEUSON KRAMER WEIDEMANN

This formula sums up what the 
Wacker Neuson Group stands for 
and where its strengths lie. With  
its three brands, it focuses on two  
industries and pursues one over
arching aim: Creating added value 
for customers.   
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I N D U ST R I E S

Construction and agriculture are the core 
target groups of the Wacker Neuson Group. 
These two sectors place the company on  
a stable footing – in other words, they make 
it less vulnerable to industry-typical cycles. 
“We have in-depth knowledge of both sectors  
and an excellent market position interna-
tionally. Our products and services are used 
by several different segments across both 
industries. Our extremely broad portfolio of 
products ranges from internal vibrators for 
concrete compaction to a 15-ton excavator 
for the construction industry, along with 
wheel loaders and tele handlers for the 
agricultural sector. All this is complemented 
by customer-centric services, giving the 
Wacker Neuson Group a unique edge over 
its competitors,” says Alexander Greschner, 
CSO of the Wacker Neuson Group. Other 
sectors with strong demand for products 
from the Group include mining, municipal 
services, recycling and energy.

All three brands have one and the same aim: 
To create added value for customers through 
innovation. We invite our customers to Voice 
of Customer events because we value their 
input in the innovation process at the earliest 
possible stage. This ensures that their hands-
on knowledge and experience can be directly 
channeled into the development process. The 
Wacker Neuson Group is also branching out in 
new directions. At the end of 2019, for example, 
“Strada del Startup” was established in an old 
tobacco factory in Linz, Austria. The idea behind 
this creative hub is to give company experts a 
regular opportunity to work on interdisciplinary 
projects with startups and pioneers from the 

high-tech and creative sectors. Cooperation with universities is 
another way for the Wacker Neuson Group to stay up to speed 
on the latest scientific insights. One recent example is a project 
with the Industrial Design degree program at the FH Joanneum 
university in Graz, Austria, where students developed com-
mercial vehicles for construction or agricultural use. These 
machines may evolve from idea to reality in just a few years. 
All three brands ultimately benefit from the combined effort of 
a cross-factory innovation team. “This is how synergies are 
created. This makes us – and our customers – ready for the 
future,” underlines CEO Martin Lehner.
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